Lisa Clausen

From: | on behalf of Council

To: eric@edickman.com
Subject: RE: Support for the arts

Thank you for your message. It will be included in the Council‘s Correspondence for the
Record. ' o S

L. Clausen

City Manager's Office

----- Original Message-----

From: Eric Dickman [mailto:eric@edickman.com]
Sent: Wednesday, March @4, 2009 3:30 pPM

To: Council

Subject: Re: Support for the arts

.Dear Mayor and Council,

Attached is an article from the March 1, 2009, New York Times. It talks
about the growth of the movie industry during the recent economic hard
times. While the article discusses movies, we at Burien Little Theater
. have seen similar types of changes with our live theatrical performances;

As the economy darkens our patrons are looking to live theater for an
escape. They are coming from as far away as. Vancouver, Canada to the
north and Ashland, Oregon to the south to see our productions. While a
large number of our patrons are from the Burien area, we have season

. ticket holders spread out around the region from Ballard to '
Bellevue-Kirkland. We know from our questionnaires that many of our
patrons eat and drink in Burien before or after the show. We have also
seen a rise in our “play with your food” (dinner and a show) packages.

~ One set of patrons I spoke to recently purchased a sofa and chairs at a
local merchant because they arrived in Burien well ahead of the show to
go shopping at Burien Businesses.

With free parklng and SR 509 being a quick route from downtown that
market is growing for us. As for those who live in Burien the free
parking and NO commute is a time saver, as well as an environmentally
acceptable and sustainable way to enjoy better live theater. As much of
the economy is tightening there is a need to support local theater.

Nationally, the average theater patron spends $22.87 per person not
including the price of admission when they attend a performance. ]
Non-local attendees spend on average $38.05 per person not including the L
price of admission. March 2883, _MONOGRAPH - Special Report - /Bu11d1ng ' ‘
Creative Economies: The Arts, Entrepreneurshlp, and Sustainable
Development/, at page 8. Not only does theater help spur the local
economy through the purchase of goods ard services by patrons, it also
creates jobs.

In King County, Washington, again according to Dun & Bradstreet, i
7,756 arts-related businesses employed 32,880 people. . [TIhe ;
real story is in a comparison of 2007 with 2008. buring thls time,
arts employment grew by 12.49 percent while arts businesses grew by
11 87 percent. In other wonds in a time of decre351ng or stagnant :
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employment growth, the arts are adding jobs to the local economy.

Vol. 9@, Ne. 9, _ICMA Public Ménagement_ - _Cover story_ - /Harnessing
the Power of the Arts: Capitalizing on the Economic Power of the
Creative Industry/, October 2808, at page 2.

As you are aware, Burien Little Theater will at some point lose its. home
of 29 years to make way for a new community center. The current plan for
a community center has no space suitable for live theater. However, we
are optimistic and believe a community performing arts space with Burien
Little Theatre as the managing tenant is realistic. Such a space would
keep a 53-year-old tradition of live theater going in Burien and provide
space for dance, other theatrical performances and lectures. However, it
will take creative assistance from the Council and the City’s staff.

What does this mean for Burien? As summed up in /Harnessing the Power of
the Arts: Capitalizing on the Economic Power of the Creative Industry/,
Supra., at page 5:

What does this mean for your city or county? If you cultivate the
arts and culture in your community. and schools now, you will
position yourself as a creative employment zone that will attract
other industries. Nonprofit arts organizations can do amazing things
with small amounts of resources. If communities support their local
nonprofit arts organizations, they will most certainly benefit
themselves, not only financially but by promoting a stronger, more
cohe51ve community for all,.

Eric Dickman
Artistic Director
Burien Little Theatre
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In Downturn, Americans Flock to the Movies

By MICHAEL CYEPLY and BROOKS BARNES
LOS ANGELES — Hollywood cotild get: uised to this recession thing. -

While much of the e_caﬁomjf: is teetering between bust and bailout, the movie industry has been
startled by a box-office surge that has little précedent in the modern era. Suddenly it seems as if
everyone is going to the raovies, with ticket sales this year up 17.5 pércent, to $1.7 Eillidﬁl
aceording to Media by Numbers, a box-office tracking compaiy.

And.it is‘not just because ticket p1 ices are higher. Aitendqnce has also-jumped, by neatly 16
percent. If that pace continues through the year, it would amount to the blggest box»ofﬁce surge
in at least two.decades.

“Americans, for the moment, just want to. hidein.a ve.ry dark place, said Martin. Kaplan, the
director of the' Norman Lear Center f@r the-study-of entez tabmment and society at the University-of
Satuthern California. _

“I¥'s not rocket science,” he said. “Péople want to forget their troubles, and they fwant to be with
other people.” -

Hélping feed the surge is the mix-of movies, which have been more audience-friendly in recent
 moriths as the stud{oq have trlecl to adJust after the lackluster sales of more sombei' 'md serlous
fihms.

As shestood in lme at the 18-sereen Bridge theater complex here on Thursdav ’t:o buy weekend
tickets for “Jonas Brothers: The 3D Concert Exp.el ience,” Angel Her: nander ‘was, not thmkmg |
much:about escaping réality. Instead, Ms. Hernandez, a Los Angeles: parking lot attendant and
mother of four young girls; was focused on one very specific reality: her wallet.

Even with the movie carrvinga premium price of $15 because of its 3-D effects — children’s
tickets typically run $9 at the Bridge — Ms. Hernandez saw the expérience as a-bargain.

“Spending hundreds of dollats te take them to Disnevland is ridiculous right now,” she:said. “For
$60 and some canidy money I can still be 4 good mom and give them a little fun.”
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Giespite Downturn, Americans Flock to Movie Theaters — NYTimes.com 3/A708 3:24 P

A lot of parents may have been thinking the same thing Friday, as “Jonas Brothers” sold out more
than 8oo theaters, according to MovieTickets.com, and was expected to sell a powerful $25
miflion or more in tickets,

o

‘-\

Othrer movies kept up their blistering sales pace, too, including “T'yler Perrv's Madea Goes to. Jail.”
about a gun-toting grandma. Even “Taken.” a relatively low—cost thriller starring Liam. Neesog is

barreling past.the $100 million mark this weekend.

Historically speaking, the old saw that movies-do well in hard times is not precisely true. The last
time Hollywood enjoyed a double-digit jump-in-attendance was 1989, when the unemployment
rate was at'a comfortable 5.4 percent and the Gothie: tone of that year's big hit, “Batman.” scemed
mostly the stuff of fantasy. That year, the number of moviegoers shot up 16.4 percent, according
to Box Office Mojo, & box-office reporting service.

. Tn 1682, theater attendance jumped 10.1 percent te about 1:18 billion {the top seller was “E.T.:
The Extra-Terrestrial”) as unemployment rose sharply: past 10 percent. Then admissions fell
‘wearly 12 pereent, an unusually sharp drop; in 1985 (the “Back to the Future” year), as the.
economy picked up — suggesting that theater owners have.sometimes found fortunes in times-of
distress, and distress in good times.

Academic research on the matteris seant. Oue often~quated scholarly stady by Michelle Pautz, of
Elan University, was publishied by the journal Issues in Political Econemy in 2002: Over all, it:
said, the portion of the Anterican population that attended movies on a weekly basis dropped
frorn argund 65 percent in 1930.to-about 10 percent in the 1960s, and pretty much stayed there.

The 'ﬁ"lm indu—s‘try-appear’s to-- have= 'had a hand in -i"cs- l'e'cenf ‘good Iuck '@'ve‘r"ﬁhe "las;-t' ‘yeai' or twa,
' before After pooi results for a spate of seriotis drarnas buﬂt an ound the Middle Edst (“The
K L : ibs” “Rendition™), Hollywood got back fo comedies like “Paul Blaxk:
" a review-pri aof lazk about an everstuffed security guard.

“A bunch of mpvies have come along that don't make you ﬂnnk too mueh,” said M e Abraham; a
producerwhose next film is 4 femake of “The Thing.”

Cettainly exhibitors are looking for a profit lifi in the downturn. A new report from Global Media
Tntelligence on Friday predicted that the fortunes of miovie theater operatois like Repal

. Entertainment and Cinemark Holdings would be* mcreasmgly favorable against a backdrop of
highly negative econamic news.”

.Cmcmatxc quality has little to ‘do-with it. The 1ecent erop-of Oscar nominseés has: fared poorly, for
the:most part;.at the box office. Lighter fare has drawn the erowds.
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Despite Jownturn, Americags:Flock 19-Movie ThEaters —-NYTimes:doam . . 3/4109-3:29 P

"It would take a very genereus person to call these pictures anything other than middle-of-the-
road, at best_-,”‘ said Roger Smith, the-executive editor of Global Media Intelligence.

Si’gh iéflet-“up, anal__ysts. say.

13

Watchmen,” a dark superhero film, opens March 6 and is expécted to do megawatt business. It is
ta be fellowed by “Monsters va, Aliens.” a 3-D behemoth from DreamWorks Animation that
analysts expect to have the biggest March opening ever fora niorisequel.

Movie thedters are already adding‘.g a.m, s_(zlfeenihgs for “Watchmen” next week, and dsdvance
sales by ,anliine: ticket .comp_aniies-il'ike Faudango-and- MovieTickets.com have been strong,

“Fandango i Isrexperiencing the best first quarter in its: history for-ticket sales,” said Rick Butler, its.

chief. operatmg oﬂicer “] see no signs of a drap-off.”

Capydght: 2009 “EhiE: New York Fimes. Comganx
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